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LETTERFROMTHE
PRESIDENT
Hello and Happy Holidays!
It is my pleasure to announce the completion of the
eHub and the beginning of a new era of partnership
for Student Agencies Foundation and Cornell.
This edition of eNews will include:
-

-

-

representative for Campus Promotions
and President of SAI.
A time for change is upon us as SAI has
welcomed 11 new student managers and eLab
has accepted 15 new teams for the 2017 year.
We are looking forward to a successful year of
exciting developments and entrepreneurship.
Until next year! Wishing you and your families
a healthy, safe and joyous holiday season.
Sincerely,

The overwhelmingly positive response that the
M ich ael Kar an gelen ('90)
entrepreneurial community has had toward the Chairman and President
eHub Grand Opening. The space has provided a Student Agencies Foundation, Inc
home for the entrepreneurial pursuits of the
eLab program and the Student Agencies team.
A first glimpse of the 2016-2017 Yearbook cover
and an introduction to its designer, two-time
Editor-in-Chief of the Cornellian Yearbook (SAI),
Tar a Sar k ar ('17). Tara is a senior in the College
of Agriculture and Life Sciences pursuing a
major in Biology and Society with minors in
Global Health and Business.
Where are they now? Aar on Pem pel ('91) looks
back on his time at Cornell as a sales

ABRIGHTFUTUREFOREHUB
BYGABRIELLEZACKY
On September 24th, after months of
construction, eHub opened its doors to the Cornell
community's entrepreneurial spirits. An open, flexible,
dynamic collaboration and co-working space, eHub
fosters entrepreneurship for the entire Cornell
community. Already, over 2,500 Cornell students have
signed up to be a part of it.
The space boasts glass-enclosed conference
rooms with TV monitors, white boards, and ample room,
making it an ideal location for group collaboration. Pet er
Cor t le ('11), the eHub Director, remarked, ?It?s been a
nice surprise to see so many students sign up to be a
member of eHub so quickly and also the amount of
activity we already have.?
Activities at eHub are already in full swing. Every
Monday, Life Changing Labs hosts community events in
the multipurpose space bringing together dozens of
entrepreneurial students on a regular basis. Late in
October, eHub was the venue for ?Half-Baked,? an event
where students pitched ideas not yet fully developed.
There was an excellent turnout of more than 80 students

late on a Friday night.
Pam Ch u eh ('17), architecture student and
coordinator of "Half-Baked," states that she "has come
to realize that in order to spark and build movement,
you first need a space for people to come together
face-to-face." Pam says that eHub gave her the
opportunity to embrace this shared community space
that she sees as the "Living Room" of Cornell.
Student startups have also been able to take
advantage of the eHub space for pursuing their
ventures. This includes companies that are a part of
eLab, established by SAF with Entrepreneurship at

Cornell, that fully utilized the space for their all-day bootcamps.
Teams were able to work alongside their counterparts and
received coaching from eLab instructors in eHub.
Upcoming activities at eHub will surely add to the
excitement for the future of Cornell entrepreneurship with
many engaging events already on the calendar. In January,
there will be the Veterinary school?s biggest event of the year,
the Animal Hackathon, in eHub. In February, Life Changing Labs
will host the Life Changing Makeathon that will bring 200+
students to build physical prototypes over a weekend. Next
April, Entrepreneurship at Cornell will move the Big Idea
Pictured above: eHub opening day
Competition during Celebration to eHub Collegetown. Cortle
also noted that the number of guest speakers and office hours Below: eHub in December 2016
will be ramped up to meet the increasing demands of students.
SAF, eLab, and SAI alumni are encouraged to visit eHub
Collegetown during Celebration, the annual two-day eship
conference, that will take place April 27th and 28th of this year.
In addition, eHub Collegetown will host the Celebration opening
reception the evening before on Wednesday, April 26th, which
you are all welcomed to attend! Relatedly, if you?re interested in
participating in one of the panels SAF will host this year to share
your work and entrepreneurial experiences, please email us at
cp@studentagencies.com.

SAI ALUMNISPOTLIGHT: AARONPEMPEL
ByChristinaXu
Since graduating from Cornell in 1991, Aar on Pem pel
(Cam pu s Pr om ot ion s '91, Pr esiden t '92) has accumulated an
impressively wide swath of business experience.
A Government major in the College of Arts and
Sciences, Pempel has worked at Smith Barney and McKinsey,
earned an MBA from Harvard, and helped develop a dotcom
business before finally joining Nike, where he currently works
as General Manager of the running business in Brazil.
Pempel started out his Student Agencies experience
selling coupons to local advertisers as a sales representative
for Campus Promotions. He describes the experience as
"tremendously valuable...having to face a small-business
owner and convince them that your product was of value to
them," noting that "selling is a fundamental skill that everyone
needs to develop in business."
From Campus Promotions, Pempel moved up the ranks
to become President of SAI. As President, he oversaw 22
businesses and started several new ventures including a DJ
service, a student discount card, and most notably, Hired
Hands, the moving and odd jobs company that remains a key
business in SAI today.
He credits his time as president to helping him make

"the toughest decisions" in personnel
management and organization. Reflects
Pempel, "At the end of my tenure, we had a
terrific group of managers, working extremely
hard, who help contribute to Student Agencies
turning its first profit in several years."
According to Pempel, SAI was the
starting point of his post-graduate career. While
his work managing agency financials offered the
Government major a solid foundation in
business and finance, Pempel cites the network
Student Agencies provided in launching his
career as invaluable: "It led directly? 100%? to
my first job." Without the advice of his SAI

network, Pempel says ?I wouldn't have even applied [to
his first job in investment banking] without them saying,
take a look.? He admits furthermore, that "It?s also very
unlikely that I would have
been admitted to the
Harvard Business School
without Student Agencies."
Many people
contributed to Pempel's
experience at SAI, from
members of the board to
alumni to Ed, the full-time
Student Agencies property
manager. Pempel cites
Den n is Tevlin (?91),
Johnson School fellow and
consultant, as "the person who contributed most to my
learning." As he explains, "Dennis taught me things as
simple as how to write a stronger letter by avoiding 'I' to
how to delegate more effectively. He did a terrific job of
coaching and guiding me, while always letting me make
the final call on everything."
Pempel cites Student Agencies alumni David
Lesser (?87), Car l Con t igu glia (?89), Pet er Ever et t (?87),
M ich ael Kar an gelen (?90), and Bobby Jain (?91) as

mentors who encouraged him to take a look at
investment banking. Recalls Pempel, "I missed the
application deadlines...but [Contiguglia and Lesser]
said, 'why don't you come
to the events, just meet
some people, see what you
think.'" From this initial
networking, Pempel
landed a job at Smith
Barney, and the rest is
history.
Today, Pempel has
found his place as head of
Nike's Brazil Running
business. An avid runner
his entire life, Pempel ran
track at Cornell for three years and participates to this
day in running clubs within Nike. While at Nike, he has
been able to work in Mexico and Amsterdam, see the
world, and pursue his interest in running. To future
Student Agencies managers and young alumni, Pempel
advises, "If you can figure out if you can work in an
area that you are really interested in, it makes life so
much easier."

Q&AWITHCORNELLIANEDITORIN
CHIEFTARASARKAR
InterviewedbyGabrielleZacky
Hi Tara, can you tell me a little about your responsibilities as
Editor In Chief of the Cornellian yearbook?
Tar a Sar k ar ('17): My main responsibilities are centered
around leading my talented and dedicated editorial staff
in creating a book that will rekindle treasured memories
and capture the life and spirit of the undergraduate
Cornell experience. This job typically starts with hiring
and training a new editorial staff, which consists of
photographers, copywriters, page designers and assistant
managers. I also plan everything, which comes down to
deciding exactly what content will be published on every
page of the 456-page book.

How does this year?s yearbook compare to previous editions?
I am in a unique position this year in my role as Editor In
Chief because this is my 2nd year in the position. Last
year, I led my team in creating an art deco themed book

that was released to the senior class last
year. This year, I am going for a look that is
even more clean, fresh and aesthetically
pleasing in its simplicity.

What are your specific goals for this year?s
book?
Over the past couple years, the yearbook
team has strived to create a valuable
time-piece that can also serve as a coffee
table book. This year will be no different.
This book will remind Cornellians of the

ups and the downs, the smiles and the laughs, and the friends and education that this great institution
gave them the opportunity to have.

Can you describe the cover?
The 2017 Cornellian Yearbook cover is very different from recent
Cornellian covers and especially different from last year ?s, which
was my goal. To start, this cover will be white instead of the typical
black, gray or red. This cover will also have cut outs around the
?CORNELL? letters so the colored pictures of Cornell?s most iconic
spots will actually be printed on the first page of the book when
you lift open the hard cover.
Where can I buy this year?s Cornellian?
It can be purchased online at www.cornellyearbook.com. More
information about the pricing of the book as well as updates in the
creative design will be posted on this website as well as on our
Facebook page. If you have questions, contact us at
cornellian@studentagencies.com.

